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Key objectives of the LUKE project
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• To organise a joint call for proposals to fund transnational R&I 
projects with Ukrainian participation.

• To enhance the country’s research and innovation capacities.

Knowledge hub



Agenda
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• Background
• Matchmaking in practice
• Research pitch preparation
• Research pitch
• About matchmaking in Lviv



Please write in the chat:
Your institution, research field and city
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Please write in the chat:
Why is science-business collaboration 
important?
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Science-business matchmaking
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How to connect researchers and companies and who could benefit from working together?

• Supporting researchers find companies that need their knowledge
• Supporting companies meet experts who can solve problems
• Creating a space where both sides can exchange ideas openly
• Turning first conversations into partnerships, projects and new opportunities

Why it matters?
• It bridges the gap between science and industry
• It builds trust and long-term collaboration
• It helps innovation develop faster
• It saves time for everyone

Science-business matchmaking is not about “selling.”
It is about finding the right partner and starting value-

added collaboration.



Matchmaking in practice
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TABLE 1

Company A Researcher 1

TABLE 2

Company B Researcher 1

7-10 min 7-10 min

Time Table 1 Table 2 Table 3

14:50 – 15:00 Com. A & Res. 1 Com. B & Res. 3 Com. C & Res. 2

15:00 – 15:10 Com. A & Res. 2 Com. B & Res. 1 Com. C & Res. 3

15:10 – 15:20 Com. A & Res. 3 Com. B & Res. 2 Com. C & Res. 1

15:20 – 15:30 … Com. B & Com. A …



Please write in the chat:
3 words that come to your mind 
hearing “research pitch”
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Research pitch: why is it important?
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Companies do not know what you do and what you can!

Explain your work in a simple way ➔ companies will understand:

• how your research can help them,
• what problems you can solve,
• why they should talk to you.

A pitch opens the door



Research pitch: why is it important?
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Many researchers have good ideas.
Few can explain them in a simple way.

A strong pitch makes you:
• memorable,
• clear,
• easy to work with.

Companies bring:
• practical problems,
• real data,
• testing opportunities,
• markets for your solutions.
A research pitch helps you link your research to 
real use.



Getting started (preparation)
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To structure a research pitch – prepare up to 4 printed slides 
(can be several copies to give to the companies during the matchmaking)

• The focus lays on science-business collaboration possibilites
•  Make sure you point out the most important information



Tips for slides
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• Slides have to be informative, not  just nice-looking pictures 

• Slides should support you delivering the research pitch

• Make proper use of diagrams and graphics and check the content, 
remove if they contain too much details (requiring more time for 
explanation)

• Avoid overloading the slides with information – the counterpart 
should listen to you rather than read the slides



Slide 1: Introduction
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Short introduction about you and your 
organisation (2 sentences), including links on 
webpage and e.g., your LinkedIn profile (logos, 
photo…)

Describe in a few words the know-how you
offer, incl. your research field

Who are you? 
What technologies, knowledge or services 
are you offering?

ASK COMPANY REPRESANTATIVE ABOUT THEIR NEEDS AND 
CHALLENGES BEFORE PRESENTING SLIDE 2.

BE FLEXIBLE AND LISTEN ☺



Slide 2: More about your offer
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• Before preparing a slide, learn more about
requests from companies and their profiles

• Give a clear and short overview of the
current know-how you offer (less 
terminology)

• Photos, schemes, graphics…

New luminophore for the parasitology studies
Rubenina et al., Biomolecules. 2021.Is this a good example

for a research pitch?



Slide 3: Your expectations
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State clearly what you expect from the collaboration with the 
company. 
Why are you looking for a business partner?
For example: 
• exchanging know-how, service provision
• looking for commercialization partner
• common R&D projects
• exploitation of research results
• licensing of technologies/IP, technology transfer
• production / infrastructure / internship… 



Slide 4: Your team, experience, contacts
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• Your team photo and short 
description (focus on expertise)

• Selected examples of projects, 
patents… 

• Your contact details



During research pitch
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Start with one short sentence

• It is all about the WHAT and WHY, problems to
solve/address, before the HOW (know-how details)

• Be direct
• Be short
• Be clear

WHO YOU ARE AND 
WHAT YOU DO 

FOR WHAT PROBLEM/PURPOSE…



Tips for presenting
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• Focus on 1-2 particularly important objectives and/or examples instead of trying to get 
across too many messages during the research pitch.

• Take particular care with the first and the last sentence (for a captivating start and a 
lasting impression of your final statement).

Final statement examples:“Can we have a short call next week?”
“May I send you a short summary?”
“Would you like to visit our lab?”
“Who in your team should I speak with?”
[ASK A BUSINESS CARD. HAVE A NOTEBOOK AND PEN ☺]

• Avoid empty words/filling phrases such as “basically”, “obviously”, “as I already said 
before”

BE AUTHENTIC, BE EXPRESSIVE, HAVE FUN!
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https://euraxess.ec.europa.eu/career-development/organisations/resources-
and-tools/engagement-tool-obsolete

Additional information: 
EURAXESS support for academia-business-engagement
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EURAXESS academia-business engagement activities
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https://euraxess.ec.europa.eu/career-development/organisations/resources-and-
tools/engagement-tool/activities
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Science-business matchmaking in Lviv
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Date & time: 4 December 2025 from 13:30 till 17:00

Address:  Lviv Polytechnic National University, 12 S. Bandera Street, Lviv, 2nd floor, Audience 214 

Organisational matters: anastasiia-bohdana.kutsa@civitta.com

Research pitch preparation: gavarane@zsi.at  

mailto:anastasiia-bohdana.kutsa@civitta.com
mailto:anastasiia-bohdana.kutsa@civitta.com
mailto:anastasiia-bohdana.kutsa@civitta.com
mailto:inese.gavarane@zsi.at


Project partners:
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